PARLIAMENT LIGHTS 
Copy Strategy 


MARKETING OBJECTIVE : 

ADVERTISING OBJECTIVE : 

TARGET AUDIENCE: 


BENEFIT : 

SUPPORT : 

TONALITY : 

NET IMPRESSION: 


Year L share stabilization at 1.1%. Year II share 
growth, towards 1.2%: 

Create an updated, warmer personality for the brand 
to appeal to a broader group of smokers. 

Moderate smokers (20.2 cigarettes/day, versus 23.6 
for all smokers), $20M+ HH income, especially $30M+, 
some college, white, urban, female/male ratio 60/40. 

"Orally focussed" (gum chewers, frequent teeth brushers, 
straw users) concerned with cleanliness, not concerned 
with tar levels since filter provides some sense of 
"protection." 

Primary: Adults 25-44 

Secondary: Current Parliament smokers, 35+ 

Parliament Lights delivers satisfying, fresh tobacco 
flavor. 

The unique recessed filter keeps trapped tar and 
nicotine away from your smoking pleasure. 

Upbeat, positive, contemporary. 

Parliament's recessed filter keeps stale, dirty tar 
and nicotine away from your mouth so the tobacco 
tastes better; and smoking the brand is cleaner and 
looks cleaner. 


Source: https://www.industrydocuments.ucsf.edu/docs/ngnj0004 
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